Last week, we began to look at the Top 10 Trends shaping small business in 2007. They were: 10) Web 2.0, 9) the rise of e-marketing, 8) little is the new big, 7) the new consumer, and 6) Fragmentation. This week, we count down to Number One.
No. 5. The World is Getting Flatter: 
New York Times columnist Thomas Friedman’s book continues to make waves and influence people almost two years after it was published because is really onto something. We all know we are living in an amazing time, where technology is creating fresh connections and old ways are being transformed.  The World is Flat explains what is taking place and how the old world is being turned into a brave new one, in ways both good and bad.

For the entrepreneur, this phenomenon carries with it both risks and rewards. The downside is that there are many, many more people competing with you now. The good news is that there are that many more markets and potential customers out there too. 
No. 4. Green Revolution: Whether it’s GM unveiling an all-new electric concept car last week, or Whole Foods markets becoming nearly ubiquitous, or the rise of sustainable development, there is no doubt that there is an increased desire on the part of businesses and consumers alike to go green. 
For the small business owner, the green revolution presents opportunities: It can mean helping other companies be more environmentally-friendly, or catering to the desires of your customers to be more organic, or offering green products, and so on, but whatever the case, this may be a chance to do good and do well at the same time.
No. 3: Personalization: Time Magazine didn’t name you the Person of the Year for nothing. Personalization is changing everything, business included, maybe business especially. This trend is taking many forms, from user created content (communal encyclopedias, Amazon.com reviews, the blogosphere) to portable, downloadable music, and websites such as YouTube and MySpace. The future is here and (with all due respect to Burger King) now you can have it your way. 
How do you use this to your advantage? I’m not quite sure yet. What I do know is that it is here and we better figure it out.

No. 2: Work anywhere, any place: This was going to be my number one trend until I read an article you will hear about in a moment. In either case, the ability to now work wherever and whenever you want is one of the most amazing things that has happened to small business, ever.

There was a time when you worked from 9 to 5. It seems quaint, doesn’t it? The tools now available, but especially the Internet and wireless technology, are transforming how we get the job done. Working from home, or on vacation, or while on the commuter train, or at a stop light means that the line between work life and home life continues to be blurred. It also means we can be more flexible and creative. 
It is liberating not having to go to the office and work at your desk every day. 
No. 1: Global warming may put you out of business: According to a report from the British government written by former World Bank economist Sir Nicholas Stern (“The Stern Review on the Economics of Climate Change”), “Climate change could devastate the global economy on a scale of the two world wars and the depression of the 1930s” (CNN.com, October 30, 2006.) 

“The report said global warming could result in melting glaciers, rising sea levels, falling crop yields, drinking water shortages, higher death tolls from malnutrition and heat stress, and outbreaks of malaria and dengue fever.” In turn, we could witness a mass migration of millions, the likes of which we have never seen and the effects of which will be devastating. From a purely economic point of view, Stern contends that the global economy could shrink by 20%.

The most chilling sentence in the report? “This disaster is not set to happen in some science fiction future many years ahead, but in our lifetime.”
I am not here to discuss whether global warming is real or whether it is due to human actions or all of the other nonsense usually associated with this debate. All I know is that the British government assigned Stern the task of analyzing the effects of current environmental trends, and his report is chilling.
Of course, this can be reversed. Says Stern, “We have the time and knowledge to act but only if we act internationally, strongly and urgently.” 
May you live in interesting times indeed!

