Last week was National Small Business Week, and the Small Business Administration celebrated by putting on a terrific SBA Expo in Washington D.C. Here are some highlights:

The President's speech: On Thursday, President Bush spoke to about 1,000 entrepreneurs. While we all expected to hear about his Social Security plan, we were surprised to hear instead a detailed energy policy analysis. And while I personally disagreed with several elements of the proposal, it was at least heartening to hear the topic being addressed. Aside from suffocating health care costs, the high cost of fuel weighs almost as heavily on small business. 

Small Business survey results: Harris Interactive surveyed small business attitudes and trends. Not surprisingly, 80% of respondents cited issues such as reducing overhead and cash management as their primary business challenges. Increased technology spending on things like Web sites, blogs, and mobile devices was planned by most of those surveyed. H-P commissioned the poll.

Of particular interest I thought were results related to women-owned businesses. More than half the respondents were women, and they reported that far more than wealth, being a role model, teaching others and giving back to their community were key motivators in their entrepreneurial journey. You can find more survey results at www.hp.com/hpinfo/newsroom/press_kits/2005/sbizweek. 

Family Owned Business Award: The winner was Walter "Kamika" Smith III, general manager of Smith's Motor Boat Service of Hawaii, the third-generation of Smiths to run this business.

The real touching part of this award came before it was presented. Smith received the award from Nancy and Jenna Butland in memory of their late husband and father Jeff Butland, former Boston Regional Administrator of the SBA. Butland was also a former Maine State Senator and a tireless champion of small business who died too young last summer. To see his wife and daughter present an award that will hereafter be named after him was heartwarming. 

There were plenty of other awards to all sorts of worthy entrepreneurs, including Marianne Sensale-Guerin, President and owner of Guerin Associates, who was named National Small Business Person of the Year.

Business matchmaking: As always, this event puts government and corporate buyers in touch with small business sellers for a whirlwind of successful activity. By the time the Expo was over, there were more than 27,000 meetings between buyers and sellers. If you are a small business that has goods or services needed by large businesses (and you probably do — millions of dollars worth of contracts have been generated into as a result of these meetings) you should check out a Business Matchmaking event coming to a location near you this year – www.businessmatchmaking.com. 

Air and Space Museum Party: If you have ever been to the Air and Space Museum in D.C. you know what an exceptional space (pun, I suppose, intended) it is. On Tuesday night the SBA rented the place and we heard from several promoters of small business:

• The Sloan Brothers – Jeff and Rich – MC'd the event. Their radio show is a wealth of small business advice – www.startupnation.com. 

• Senator John Kerry – the ranking member of the Senate small business committee – gave an impassioned speech in defense of small businesses. 

• And a woman who was introduced as a "force of nature", former ambassador and chair of the American Red Cross, Bonnie McElveen Hunter, gave a keynote address that lived up to her billing.

I have often written that the SBA is one of the best friends your small business can have. Under the leadership of Administrator Hector Baretto and Deputy Administrator Melanie Sabelhaus (a force of nature herself!), my belief about the SBA is more true today than ever.

Today's tip: I met many great, inspirational entrepreneurs at the Expo, but my favorite was Lynn Gordon, founder and president of French Meadow Bakery, and the Minnesota Small Business Person of the Year. The vivacious Lynn started her business in her home when she couldn't find a yeast-free bread. Today, 3.5 million of her organic breads are sold every year – www.frenchmeadow.com. 

