Q: Our company was approached about becoming a corporate sponsor for a charitable event. While I like the idea, I am not sure whether this really is a good use of our marketing dollar. The sponsorship is not cheap. Do other businesses get value from this sort of thing?
Ben

A: Indeed they do, a lot of value. When your business works with a charity, all sorts of positive things can result, both expected and unexpected alike. For starters, not only will your company be seen as a business with a conscience, but merely having your business associated with a respected charity generates goodwill; people will think of your business in a more positive light.
Let me give you a specific example: The Hack N’ Smack, Kerry Daveline Memorial Celebrity Golf Classic is a four-year old affair quickly becoming one of the preeminent charitable golf tournaments in Southern California. This year the tournament, which benefits the Melanoma Research Foundation, is attracting such big-name celebrities as Joe Pesci, James Woods, Lorenzo Neal of the San Diego Chargers, my personal favorite: President Charles Logan – err – I mean actor Gregory Itzen of 24, and many more.
Moreover, the list of sponsors for the event grows every year, and this year the field of golfers in the event will sellout. Now why is that? Why would a business pay anywhere from $600 to $25,000 to become a sponsor, and why would a participant pay $400 for a round of golf?

Obviously, there is much to be gained by being associated with a special event like this one.

In 1998, gregarious, funny, friendly, Kerry Daveline discovered a small bump over his ear. He was told that it was only a cyst. However, a few months later, after the growth became larger, Kerry had it removed and was shocked to discover that he had melanoma. Kerry passed away only five years later.
“One of Kerry’s worst fears was that he would be forgotten,” says his good friend and tournament co-founder and co-host, Mike Moynahan. So before Kerry passed, his other close pal, Kevin West, promised Kerry that that would never happen. Less than a year after Kerry died, West and Moynahan founded and co-hosted the first Kerry Daveline Memorial Golf Tournament benefiting melanoma research. 

When I asked Kevin and Mike why a business might become a sponsor of their tournament, and even more broadly, what sponsors get from participating in charitable events like this one, they were enthusiastic and specific with their answers:

“Great exposure” - Aside from the exposure a company would get from all of the people who participate in an event like this, you must also consider the media coverage a charitable event will generate. This alone may be worth the price of admission.
“Brand building” – Because participating in, or sponsoring, a charitable event does in fact expose your business to many people who would not otherwise hear of it, broadening your brand in a very positive way will be a direct result.

“Networking” – Whether it is a top-notch event like this one with a lot of national celebrities or a local event with local bigwigs, that you can play a round of golf with these folks, or have dinner with them, or participate in a silent auction with them, or whatever, is an opportunity that does not present itself too often. You never know who you may meet or who may be impressed with you or your business.

“Connect to a good cause” – Says West, “Just helping out a good cause is a benefit unto itself.” Kevin and Mike point out that melanoma receives less federally distributed research money than any other form of cancer, so a corporate sponsorship helps provide  much needed funds while also raising public awareness. “You and your company can make a tremendous contribution to an important cause,” Kevin adds.

“Increased likeability factor” – As Moynahan says, “In our case, not only is it a day of golf at an incredible golf course, one that several people have described as ‘the best tournament they play in’, but because everyone has so much fun, people make new friends.”

Kevin and Mike concluded by noting that because sponsorships are tax-deductible, and because working with a great event carries with it a certain cachet, their sponsors come back every year because they get a great bang for their buck. 
Today’s tip: This year, Kerry's twin toddler daughters, who never met their father, will attend the tournament for the third time. If you would like to donate to curing the disease that took their beloved father, you can do so here.
