Q: I would like to make a difference in this crazy, mixed-up, post 9/11 world, but I am just a guy who runs a small business. Any thoughts on how entrepreneurs like me can help?

John

A: I love the sentiment and want acknowledge not only what you do, but what all entrepreneurs do.
We live in a world that is seemingly getting crazier and more violent by the day. Of all of the terrible after-effects that have resulted from the horrific acts of September 11th, one of the worst is this: By creating a new context for what is acceptable, 9/11 gave people already so inclined “permission” to act on their worst fears, instincts, animosities, and desires.
Of course, we all see the result: A world at war, where the killings of innocents, rather than being discouraged is in fact encouraged, where destruction too often triumphs over construction, where the better nature of man is overshadowed by its worst fears.

All of which is to point out why entrepreneurs are to be congratulated. 
In a world with so much destruction, entrepreneurs stand for the opposite. We are the creators – of businesses, jobs, products, relationships, inventions, excitement, enthusiasm, wealth, and much more. 
Although war and terrorism and destruction get most of the press these days, too much of the hard work goes unnoticed, even though it is of vital importance: Whether it is building small businesses in Iraq or Afghanistan or in the United States, doing so is admirable and worthy of recognition.
Take, for example, those hearty small business entrepreneurs in lower Manhattan who are still there, five years later, trying to make a go of it. Although there is not nearly the same number people in the area as there was before 9/11, quite a number of small businesses near the World Trade Center site are still there, still working at growing their businesses.
In fact, according to MSNBC, there now are strong signs of economic resurgence in the area. For instance, not only is Tiffany expected to open a store in lower Manhattan next year, but MSNBC also states that “BMW and luxury retailers Hermes and Hickey Freeman have all opened or announced plans to open retail stores in New York’s financial district in recent months.” 

Although the office vacancy rate in the area hit 15.2 percent in August of 2002l, it has since dropped to 11.4 percent. That is business generally, and small business in particular, at work, making the world a better place.

Or consider: The United States has allocated more than $5 million to construct “Women’s Centers” in Afghanistan which will, among other things, offer Afghani women finance and small business assistance.
Of course we all know how grim the situation in Iraq is right now, but even so, entrepreneurs are still there, still trying to create something of value rather than blow up something of value. That is one reason why the U.S. Agency for International Development (USAID) has recently funded a new micro-loan program intended to offer small loans of up to $5,000 to small businesses in Iraq. It is hoped that the program will eventually fund more than 300 business opportunities resulting in more than 1,000 new jobs. 
So if you want to make a difference, first of all, continue to do what you do. In this world, we need people willing to take a chance on creation. Beyond that, you can always contribute to those foundations that help entrepreneurs in need learn business skills (for instance, my wife and I contribute to Women for Women International.)

Today’s Tip: Inspired by these brave entrepreneurs around the globe who continue to dream despite danger, I feel compelled to help. Thus I will be starting a non-profit foundation to raise funds to support needy entrepreneurs. Details to come.
